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Who Pa ' r more of these three economic modgq tg

Media companies use one o "

money: For books, movies, and video games, ¢ OnS“merS

irect Revenue Stream.
X D r media they choose. When you buy a book on Amazon, i

?ay (;jriiezt;)r’n?of the money to the publisher, who has spent Money i i
orw.

creation of the paper copy. Based on the numbelr1 ;)lt; bcgil;:;?ltd, :l}xle Publighg,
then returns a small portion of the revenue (usually */ 10 the authy j,
t

th?ffor:laori 8;:’))”;13 gzgzgmes, you might visit the GameStop at the locg]
mally:r go online to Steam. In any case; the middleman distributor gets 3
part of the payment, but a big chun'k is retumt‘ed t(.) the game company. If yq,
purchase music, you may pay a rr.udd]eman like iTunes, Pand9ra, or Spotify
to download files or stream music, but part of that revenue is returned t,
the musician. Film box office revenues work the same way. The exhibitor wh
owns the venue where the film is screened takes a portion (usually about
40%) and returns the rest to the film studio. When a filmmaker licenses 3
film to air on a digital streaming service, they receive 80% of the revenue,
During the 2020 coronavirus pandemic, the movie sequel Trolls World Tour
was released as a digital rental for $19.95, eaming over $100 million, a recorg
for streaming. Critics believe that local exhibition companies like AMC and
Cinemark may not be able to financially compete in an era where people
prefer to watch movies at home (Stewart, 2020).

' Indirect Revenue Stream, Some media companies provide their products
as a free service, using an indirect revenye stream as their business strate-
gy. Terrestrial radio and television do not require payment from consumers.
Instagram, Facebook, and Google do not charge fees either. In this business
model, the advertiser is charged a fee s0 as to gain access to the consumer.
Ip effect, for these media companies, the attention of the viewer, reader, or
listener is the “product” sold to advertisers,

. L::aciir z};iab;smess model, media compz.mies establish prices for the cost
it cons.umers, base<.i on their gender, age, income, and geo-
gr p ocanon.‘ Typically, advertisers purchase consumers who live in 2
designated Marketing area, which is 3 geographi . dia company
charges a fee based on the Cost per thoy 8Td - reglon,'The me g i king
0 promote his oy her ompany wil] Sand. So a potential advertiser §e§ o

offer a price Jjst in the form o?a ratappmaCh 8 el i station,
€ card. In New York City, clients can buy

more than $1,000, TH
of listeners.
To place an

ad on Ing
thousand yjey, tagram

ers, byt they ¢ » clients cap €xpect to pay nearly $7.00 per
an target the type of people they want to reach
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«media literacy,” for example, I can €Xpect to pay $2.16 every
s an ad (perhaps for this book) and clicks on the link.
enue Stream. The third major way media are funded is the mixed
where consumers pay f?r media, advertisers Pay to reach au-
er third parties, including foundations, thiny tanks, or gov-
ay for media. Table 10.1 shows the s
d}'fa and it reveals that cable and satellite television and tele-
es of .me‘1 ’ ervices use this model. In the United States, public broad-
riEates sthe mixed revenue stream model as it includes four sourc-

ources of funding for many

casting rel.ies'o(rll) donations from audiences through annual fundraising, (2)
es of f,m-ldm(%a lled underwriting), (3) financial support from philanthropies
adzer}t::;;ible organizations, and (4) money from the federal government. In
and €
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Table10.1
sources of Funding fo

Movies

Magazine and
Newspapers

Broadcast Radio
“aind Television
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Television

Book Publishing
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